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Abbreviations Used

UGC — University Grants Commission
MBA- Master of Business Administration
IA — Internal Assessment

BOE — Board of Examinations

L- Lectures

T- Tutorial

P — Practical/ Laboratory

OE- Open Elective

S — Self Study

SGPA — Semester Grade Point Average
CGPA — Cumulative Grade Point Average
BCP — Business Consultancy Project

IS - Internship

HR- Human Resource Management

MM- Marketing Management

FM- Finance

BK- Banking

IB — International Business

CBCS — Choice — based Credit System

CA — Continuous Assessment
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Requlations governing Semester Scheme for Post Graduate Deqgree
Programmes under Autonomous Structure

(Applicable for students admitted from 2010-2011 Academic Year)

Framed under Mangalore University Statute governing grant of autonomy to the
colleges, Units and functioning of autonomous colleges.

Ref: 1. UGC Approval letter: F.13-2/2004(Desk-AC) Dated: 27-01-2005
2. Mangalore University letter: MU/ACC/CR36/2005-06/A2
3. Government letter No.ED/5/UDS/2006 Dated 25.5.2006
4. Government order: ED 60/UNE/2007 Dated 21-5-2007
5. Mangalore University letter No: MU / ACC/ CR.1/2007-08/A7

1. TITLE AND COMMENCEMENT:

1) These regulations shall be called “The regulations governing two years- Four
semesters Masters Degree Programmes in the Faculties of Arts, Science,
Commerce, Management and three years Degree in Master’s Programme in
Computer Applications”

i) These regulations shall come into force from the date of assent of the Principal.

2. PROGRAMMES:
2.1 Faculty of Arts:

i) Master of Social Work ( MSW)
2.2 Faculty of Science:

ii) Master of Science (M.Sc-Bio Technology)
2.3 Faculty of Management Studies:

iii) Master of Business Administration (MBA)
2.4 Faculty of Computer Science

iv) Master of Computer Applications (MCA)

2.5 Any other Masters programme as may be approved from time to time



3. ELIGIBILITY FOR ADMISSION:

3.1 Master of Social Work

Candidates shall have studied any Bachelor degree examination of any
recognized University with not less than 50% (45% for SC/ST and category
| candidates) of the aggregate marks of all the years of course of study
including language subjects

3.2 Master of Science: Biotechnology

Candidates shall have studied any branch of Life Sciences with Chemistry/
Biochemistry as one of the major/ optional/ subsidiary subjects securing 50%
marks (45% in case of SC/ST candidates) in the aggregate excluding
languages at the undergraduate level

3.3 Software Technology

Candidates shall have studied Mathematics and Computer science/ computer
Applications (vocational) with one of them as optional/ major/ special subject
and the other as optional/ major/ special/ minor/ subsidiary subject at the
undergraduate level with 50% (45% for SC/ST candidates) aggregate marks
excluding language subjects. Bachelor of Computer Applications ( BCA )
graduates with 50% (45% for SC/ST candidates) aggregate marks excluding
language subjects is also eligible.

3.4 Master of Business Administration

Candidates shall have passed any Bachelor degree examination of any
recognized University with not less than 50% (45% for SC/ST and category |
candidates) of the aggregate marks of all the years of course of study
including language subjects. The eligibility criteria determined by the
Government of Karnataka from time to time shall be followed when
applicable.

3.5 Master of Computer Applications:

Candidates shall have passed the Bachelor Degree examinations with not
less than 50% marks in aggregate of all the years of the Degree examination.
(45% for SC/ST and category | candidates ) provided that the candidate shall
have passed Bachelor Degree with not less than 50% marks with
mathematics/Statistics/Computer Science/Computer Applications/Computer
Programming/Business Mathematics/Business Statistics as one of the
optional /elective subject or PU level. (45% for SC/ST and category I
candidates)



Preference may be given in all Post Graduate Programmes to deputed
candidates who have served in approved Government Organisation or non-
Government Organisation for a minimum period of 5 years. The scheme and
the number of seats allocated will be determined by the college.

College conducts the entrance examination for all PG Courses.
Eligibility for MBA and MCA is based on PGCET, VTU, KMAT, MAT,
XAT ,etc. College shall prepare the merit list.

DURATION OF THE PROGRAMMES:

Duration of Masters Degree Programmes shall extend over 4 semesters (two
academic years) of 18 weeks each including instructions and examinations.
But in the case of MCA the Masters Degree programme shall be for 6
semesters with one semester devoted to project work.

MAXIMUM  PERIOD FOR COMPLETION OF THE
PROGRAMMES:

The candidates shall complete the Masters Degree Programmes within 4
years from the date of admission/ or 6 years from the date of admission to
MCA. The term completing the programmes means passing all the
prescribed examinations of the programme to become eligible for the
degree. No candidate shall be permitted to appear for the examinations after
the prescribed period for completing the programme.

MEDIUM OF INSTRUCTION:

The medium of instruction shall be English.

HOURS OF INSTRUCTION PER WEEK:

There shall be 24-30 hours of instructions per week in subjects without
practicals/field work and 28-34 hours of instructions per week in subjects
with practicals/field work. These hours may be distributed for lectures,
seminars, tutorials, practicals, project work and other modes of instruction
which individual courses may demand.

ATTENDANCE:

Each paper (theory/practical) shall be treated as an independent unit for the
purpose of attendance. A student shall attend a minimum of 75% of the
total instruction hours in a paper (theory/practical) including tutorials and
seminars in each semester. There shall be no provision for condonation of
shortage of attendance and a student who fails to secure 75% attendance in
a paper shall be required to repeat that semester with the payment of
semester fees.



9  Course credit assignment:

Every course comprises of Lecture-Tutorial-Practical-Self Study ( L-T-P-S)
Schedule.
The course credits are fixed based on the following norms.

Lectures / Tutorials : One hour per week is assigned one Credit.

Practicals / Self study  :a 2- hour session per week is assigned one credit.

For example: a Theory course with a L-T-P-S schedule of 3-1-0-0 will be
assigned 4 credits, and a lab practical course with a L-T-P schedule of 0-0-4-0
will be assigned 2 credits.

10 SCHEME OF EXAMINATION:

10.1. There shall be examination at the end of each semester ordinarily during
November / December for odd semesters and during April/ May for even
semesters. The details of schemes of examinations in various subjects are
given in appendix “A”.

10.2 A dissertation may be offered in lieu of one/two papers/practicals. It shall
be evaluated by two examiners one external and one internal appointed by
the Registrar (Evaluation). Wherever there is viva-voce, it shall be
conducted by the common Viva Board consisting of the Chairman and
internal members of the BOE in the concerned subject, internal guide and
one external expects as approved by the Registrar (Evaluation).

11 INTERNAL ASSESSMENT:

Marks for internal assessment shall be awarded on the basis of tests,
seminars, field work, assignment etc as determined by the Board of Studies
in the respective subject. The internal assessment marks shall be notified on
the department notice board for information of the students and it shall be
communicated to the Registrar (Evaluation) 5 days before the
commencement of the End Semester examinations, and the Registrar
(Evaluation) shall have access to the records of such internal assessment
evaluations.



Assessment of Internals is as follows:

a) Two internal examinations of 2 Hours duration each carrying 50 marks
in each semester are conducted. The Department is free to conduct three
such examinations and identify the best two to the advantage of the
student. Total marks secured out of 100 from two internal examinations
is converted to 25 marks. The illustration for a 3-credit course is shown

below:

b) 3 marks for class participation as provided in the regulations

c) 5 marks for seminar/ presentation, action research, etc.

d) 15 marks for writing assignments / reports / reviews.

e) 5 marks for class tests

In Semester End
i Semester
pégggﬁgn , examination
Two 1A Oneclass| action |Assignments| for100 | Total
Tests-50 Kk
Class test research and Case marks
marks . "
Partici- | 25 marks | (1 of 10 Analysis. (3 hours)
each .
(2 Hrs) pation (lhr marks) (30f10
duration) marks each)
29 03 05 05 15 50 100
For a 2-credit course, the evaluation is:
In semester End
Semester
Assi : examination
ssignments
Two IA One class Seminar, ond Case for 100 | Total
tests for | . marks (3
Class | test for 25| presentation/ .
50 marks | oo : Analysis. hours)
each ( 2 hr partl marks _(1 hr| action research (2 of 10 marks
: pation | duration) | (1 of 10 marks
duration) each)
22 03 05 05 15 50 100




Self-study / Term paper ( 1 credit)

C(IJEr\?:I?JZteirc])tnOf Marks Wei(gg[age Remarks

Research Design 15 10 Research methodology;
sampling frame; research
tools; data collection

Data Analysis 25 15 Statistical analysis ; hypothesis
testing and findings

Report 40 20

Presentation 20 05

Total 100 50

Internship

Component of Evaluation Marks Weightage

Report 100 70

Presentation 50 30

Total 150 100

Each department has complete autonomy for designing and scheduling
internal examinations / assignments. However transparency and objectivity
shall be the main criteria. Records are to be maintained.

A model practical examination is conducted for awarding 1A marks for
practical. Question paper pattern for IA examination is similar to the pattern
of end semester examination as decided by BOS.

12. REGISTERING FOR THE EXAMINATIONS:

A candidate shall register for all the paper in the subject of a semester
when he/she appears for the examination of that semester for the first time.

10




13. VALUATION OF ANSWER SCRIPTS:

13.1 Each written paper shall be valued by one internal examiner and one
external examiner.

13.2 If the difference in marking between two valuations is more than 20% of
the maximum marks, the Registrar (Evaluation) shall check the entries and
the total marks assigned by the two valuers. If there is any mistake in
totaling, it shall be rectified. While checking the total, if it is observed that
any one or more of the answers is not valued by one of the valuers, the
Registrar (Evaluation) shall advise internal members of the Board of
Examiners to value that answer. After receiving the marks, the Registrar
(Evaluation) shall make the necessary corrections. Despite all these
corrections, if the difference between the two valuations is still more than
20%, the Registrar (Evaluation) shall refer such answer scripts to the
Chairman of the BOE for arranging Board valuation.

13.3 In all cases involving either two/three valuations, the nearest two marks
are considered for the average for declaring the results.

13.4 Fractional marks / attendance if any shall be rounded off to the next
significant digit.

14. MINIMUM FOR A PASS:

14.1 a) All courses except MBA & MSW:

No candidate shall be declared to have passed in a semester examination
unless he/she obtains not less than 40% marks in the End Semester
Examination in each unit such as theory papers/ practicals, and 50% marks
including internal assessment separately in each unit. In case of project work
/ dissertation / viva-voice the candidate has to secure a minimum of 50%
marks for pass.

b) MBA

A candidate shall be considered to have passed a semester if he/she obtains
not less than 40% marks in each theory paper and 50% marks in the
aggregate of both internal assessment and semester examination marks put
together and 50% in the aggregate of all the courses in each semester.
However, if candidate has to get exemption in any paper, he has to obtain
atleast 50% marks in written examination and internal assessment put
together in that paper.

11



c) MSW:

No candidate shall be declared to have passed in a semester examination
unless he/she obtains not less than 40% marks in the End Semester
Examination in each unit such as theory papers/ practicals, and 50% marks
including internal assessment separately in each unit. In case of project work
/ dissertation / viva-voice a candidate has to secure a minimum of 50% marks
for pass.

14.2 There shall be no minimum in respect of internal assessment.

14.3 A candidate who fails in any of the unit/project work/Project Report/
dissertation/ viva- voice shall reappear in that unit/project work/Project
Report / Dissertation / viva-voice and pass the examination subsequently.

15. CARRY OVER PROVISION:
Candidates who fail in a lower semester examinations may go to the higher

semesters and take the examinations.

16. CLASSIFICATION OF SUCCESSFUL CANDIDATES:

1) The results of successful candidates at the end of IVV/VI semester shall be
classified on the basis of aggregate marks obtained in all the four/six
semesters.

i) The candidates who pass all the semester examinations in the first attempt
are eligible for ranks provided they secure 60% and above marks.

iii) The results of the candidates who have passed the IV/VI semester
examination but not passed the lower semester examinations shall be
declared as NCL (not completed lower semester examinations). Such
candidates shall be eligible for the Degree only after completion of all the
lower semester examinations.

Percentage of marks for declaring class:

Distinction 70% and above
First Class 60% and above but less than 70%
High Second Class 55% and above but less than 60%

12



Grading & Evaluation of performance:

The overall performance of a student will be indicated by two indices; SGPA (
Semester Grade Point Average) and CGPA ( Cumulative Grade Point Average).

SGPA= Y (Course Credits) x (grade points) for all subjects in each semester

> (Course Credits) of each semester

CGPA= > (Course Credits) x (grade points) for all subjects of all semesters

> (Course Credits) of all semesters

Proposed Range of Marks, Grades & Grade Points

(0)

Mgork Below | 50- | 55- | 60- | 65- | 70- | 75- | 80- | 85- | 90- | 95- 100
. 50% 54 50 | 64 | 69 | 74 | 79 | 84 | 89 | 94 | 99
Alpha

Sign F C B B+ A A+ O
Grade

Grade

Point 0 5 55 |6 65 |7 75 |8 85 |9 95 |10
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17. REJECTION OF RESULTS:

i) A candidate who fails in one or more papers of a semester may be permitted
reject the result of the whole examination of that semester. Rejection of result
paperwise shall not be permitted. A candidate who rejects the results shall appear
in the examination of that semester in the subsequent examination.

ii) Rejection shall be exercised only once in each semester and the rejection once
exercised cannot be revoked.

iii) Application for rejection along with payment of the prescribed fee shall be
submitted to the Registrar (Evaluation) through the department together with the
original statement of marks within 30 days from the date of publication of the
result.

iv) A candidate who rejects the result is eligible for only class and not for ranking.

18. IMPROVEMENT OF RESULTS:

i) A candidate who has passed in all the papers of a semester may be permitted to
improve the result by reappearing for the whole examination of that semester.

ii) The reappearance shall be permitted only once in each semester.

1ii) The reappearance for the examination of any semester is permitted during the
subsequent examination of that semester.

Iv) Application for reappearance along with payment of prescribed fee shall be
submitted to the Registrar (Evaluation) through the department/college together
with the original statement of marks within 30 days from the date of publication
of the result.

v) The candidate passes in all the subjects in the reappearance, higher of the two
aggregate marks secured by the candidate shall be awarded to the candidate for
that semester. In ease the candidate fails in the reappearance, candidate shall
retain the first appearance result.

vi) A candidate who has appeared for improvement is eligible for class only and
not for ranking.

19. Internal assessment marks shall be shown separately in the marks card. A
candidate who has rejected the result or who, having failed, takes the
examination again or who has appeared for improvement shall retain the internal
assessment marks already obtained.

20. A candidate who fails in any of the semester examinations may be permitted to
take the examinations again at a subsequent appearance as per the syllabus and
scheme of examination in vogue at the time the candidate took the examination
for the first time. This facility shall be limited to the following two years.

14



21. SEMESTER-WISE SCHEME OF EXAMINATION FOR MBA- Choice

Based Credit System

Semester Type of course Credits Marks
T P @ CA Exam Total
I 8 1 1 20 400 400 800
1 8 1 1 26 500 400 900
11 7 1 1 22 400 350 750
v 5 - 2 22 400 350 750
Grand Total 90 1700 1500 3200

T- Theory; P — Practical; O — Others (Self-study/ Internship/ BCP/ Rural Exposure

Camp)

Computation of Semester Grade Point Average and Aggregate Grade point Average

Appendix-B

Paper 1 2 3 4 5 6 7 Total
Max.Marks | 100 100 100 100 100 100 50 650
Scored 79 82 83 78 75 85 30 512
Grade pt 7.5 8 8 7.5 7.5 8.5 6
Credit 3 3 3 3 3 3 2 20
Grade Points| 22.5 24 24 22.5 22.5 25.5 12 153
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Percentage of marks for declaring class:

Ilustration of SGPA-MSW
1V Semester
SGPA=153/20=17.65

Percentage of Marks=78.76

Alfasign = A
lllustration of CGPA-MSW
Semester | 1 11 v Total
Total Marks / 650 650 650 650 2600
Semester
Total Marks 393 462 486 512 1853
secured
Semester GPA ( 3) 6.0 6.85 7.25 7.65
Semester Credits (4) 20 20 20 20 80
Semester Credit
. 120 137 145 153
Weightages ( 3x4)
CGPA=

Percentage of Marks = 71.27
Alfa Sign = A

Class: First class with Distinction.

16



22. Regulations Governing the “Business Consulting Project”

Business Consulting Project (BCP) is a team-based business consulting
assignment undertaken by 1V semester MBA students and it carries 200 marks.
A team of 3-4 students undertakes the consultancy assignment for a business
firm/ industry/ organization/ NGO/ research organization under the guidance of
the Faculty.

22.1 Business Consultancy Project report shall be evaluated by two examiners one
external and one internal appointed by the Registrar (Evaluation). Wherever there
IS viva-voice, it shall be conducted by the common Viva Board consisting of the
Chairman and internal members of the BOE in the concerned subject, internal
guide and external examiner approved by the Registrar (Evaluation). Though the
BCP is a team work, students in the team are evaluated individually according to

the below-mentioned criteria.

Business Consultancy Project (6 credits)

Component of Evaluation Marks Weightage (%)
Report (guide) 40 25%
Internal evaluation (guide +
panel) — three evaluations of 20 60 25%
marks each
Viva (external) 100 50%
Total 200 100%

17



23.

Regulations Governing the “Add on Courses”

23.1. These regulations shall be called “The regulations, governing the “Add on

Courses”.

23.2 Eligibility for Admissions: All students enrolled for the MBA are eligible and

required to pursue the add on courses offered in the semester they are offered by

the department.

23.3 Registering for the Add on course: The Add on course shall be taken in the

semester it is offered. There is no provision for the students to opt for the Add on

course in any other time.

23.4 Duration of the Courses: The Add on courses extend to the duration of each

semester they are offered.

23.5 Hours of Instruction per week: There shall be 2 hours of input for theory papers

and 4 hours for practical papers. These hours may be distributed for lectures,
seminars, tutorials, project work, presentations and other modes of

instruction which individual add on courses may demand.

23.6 Period for Completion of the Add on Courses: The candidates shall complete the

23.7

23.8

23.9

add on course in the semester they are offered. They will be graded as
C — Completed or NC — Not Completed. Those who do not satisfactorily complete
the course will be declared as “Not Complete”. Candidates who have not
satisfactorily completed the course will not be provided another opportunity to
complete the course as it is a Non-Credit Course and does not have a bearing on
his/her completion of the MBA degree programme.

Attendance: Each “add-on-course” shall be treated as an independent unit for the
purpose of attendance. A student shall attend a minimum of 75% of the total
instruction hours in the paper including tutorials and seminars. There is no provision
for condonation of shortage of attendance and those students failing to get the
minimum attendance will be declared as “Not Completed” the course.

Course Credit Assignment for Add on courses: Except for “Rural Exposure
Camp” and “Internship”, all other add-on courses are non-credited. The course will
be designed by the instructor who will have to conduct the course and assess the
students.

Scheme of Examination: There will be continuous evaluation of the “add on course”

which will include a term end examination, and continuous evaluation based on

seminars, field work, assignment and other appropriate assessment tools.

18
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STRUCTURE OF MBA PROGRAMME UNDER CHOICE BASED CREDIT SYSTEM

MBA | SEMESTER

Instruction Duration MARKS

Cok;’_rsey CREDITS
su JECtS hrs/week of Exam 1A EXAM TOTAL

8 Basic 4x3=12

Management | (4x4)+(4x3)=28 8x3 8x50 8x50 | 8x100=800

Courses 4x2=8

TOTAL 28 400 400 800 20
MBA Il SEMESTER
Courses/ Instruction | Duration MARKS
subjects hrs/week of Exam 1A EXAM | ToTAL | CREDITS
8 Core (Tx4)+(1x3)= 7x3=21
Management 31 8x3 8x50 | 8xs0 | 8x100

Courses 1x2=2
Internship - - 100 - 100 3

S— 31 500 400 900 26
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MBA 11l SEMESTER

Courses/
subjects

Instruction
hrs/week

Duration
of Exam

MARKS

1A

EXAM

TOTAL

CREDITS

4 Core
Management
courses

4x4

4x3

4x50

4x50

4x100

4x3

2 Elective
Courses in
Finance/
Human

Resource/
Marketing/
Banking/
International
Business

2x4

2x3

2x50

2x50

2x100

2X3

1 Open Elective
course

1x4

1x3

1x50

1x50

1x100

1 Self-study
(Mini-project/
Term paper)

1x50

50

TOTAL

28

400

350

750

22
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MBA 1V SEMESTER

Inst Duration MARKS

Courses/ subjects | hrs/week | of Exam 1A EXAM | TOTAL | CREDITS

1 Advanced 1x4 1x3 1x50 1x50 1x100 3
Management
course

3 Elective courses
in Finance/
Human Resource/
Marketing/
Banking/
International
Business

3x4 3x3 3x50 3x50 3x100 3x3=9

1 Open Elective 1x4 1x3 1x50 1x50 1x100 3
course

1 Self-study (Mini - - 1x50 - 1x50 1
project/ Term

paper)

Business - - 100 100 200 6
Consultancy
Project

TOTAL 20 400 350 750 22
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First Semester

Course Course title No of Duration of Marks for Total
Code Hours/Week Exam Marks )
in hours Credits
L | T P | S LA | Exam
Principles and
p301.1 | Practices of 3|01 |- |- 3 50 | 50 100 3
Management
p 3021 | Quantitative 03|01 - |- 3 50 | 50 | 100 3
Techniques |
p 3031 | Quantitative 2ot |- |- 3 50 | 50 | 100 2
Techniques Il
Principles of
P 304.1 | Human Resource 02101 | - | - 3 50 50 100 2
Management
p305.1 | Principles of 2ot |- |- 3 50 | 50 | 100 2
Marketing
P 306.1 Z‘é‘cag‘jr']?:ng 2ot |- |- 3 50 | 50 | 100 3
P 307.1 | Corporate 02|01 | - - 3 50 50 100 2
Communications
P 308.1 | Macro Business 0301 - | - 3 50 | 50 100 3
Environment
Total 2108 - | - 400 | 400 | 800 | 20
Add-on courses
Mode of instruction
Code Title No. of (per week Marks
credits | T+ [ p [S |1a]Exam Total
IT Skills . - Letter grade C/
P1A.1 | Laboratory Audit | - | - | 02 50| S0 NC
Presentation . - Letter grade C/
P2A.1 skills | Audit | - - | 02 50| 50 NC
P3A1 CR:;rrsL Exposure Audit | - | - | 40 - - | 100 kl%ter grade C/

C — Completed; NC — Not completed
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Second Semester

No of :
Subject . Hours/Week Duration of |- Marks for | ¢y
Subject the Exam in .
Code LI TIPS I.A | Exam | Marks | Credits
hours :
P 301.2 Organl'zatlonal 03|01 ]| - | - 3 50 50 100 3
Behaviour
P 302.2 Economicsfor | 03 | 01 | - | - 3 50 50 100 3
Managers
Management 02101 - | - 3 50 50 100 2
P 303.2 | Information
Systems
Research 03 01| - | - 3 50 50 100 3
P 304.2 Methodology
P 305.2 Marketing 0301 | - | - 3 50 50 100 3
Management
Human 03 (01| - | - 3 50 50 100 3
P 306.2 | Resource
Development
Corporate 03|01 - |- 3 50 50 100 3
P 307.2 | Financial
Management
P 308.2 Ba3|_csof 03|01 |- |- 3 50 50 100 3
Business Law
P 309.2 | Internship - -] - - 100 - 100 3
Total 24 | 08 | - | - 500 | 400 900 26
Add on courses Il Semester
Mode of
_ No. of | instruction Marks
Code Title credits (per Week)
L|T| P |CA|Exam Total
P1A.2 Data Analysis using : Letter grade
Software Tools Audit | -\ - 0250 | 50 C/ NC
P2A.2 Presentation Skills 11 Audit | -1 - 1oz 50 50 Let(t:e/rl\gljéade
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Third Semester

Subject Subject No of Hours/Week | Duration | Marks for | Total
Code L T |P|S of the I.LA | Exam | Marks | Credits
Exam in
hours

P 301.3 Operations 03|01 | - |- 3 50 50 100 3
Research

P 302.3 Strategic 03| 01 | - | - 3 50 50 100 3
Management

P 303.3 Cost and 03| 01 | -] - 3 50 50 100 3
Management
Accounting

P 304.3 Operations 03| 01 | - |- 3 50 50 100 3
Management

Elective-I Specialization 03|01 |- | - 3 50 50 100 3
specific elective

Elective-l11 | Specialization 03|01 |- |- 3 50 50 100 3
specific
elective

Elective-11l | Open Elective 03| 01 | -] - 3 50 50 100 3

P311.3 Self-study (mini- - - 102 50 - 50 1
project/ term paper)
Total 21| 07 | - |02 400 | 350 750 22
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111 Semester Finance Specialization (any 2)

S.No Code Title No. .Of
credits

1 | P305(a).3 | Working Capital Management 03
2 | P305(b).3/ | Bank Management 03

P 308(e).3
3 | P 305(c).3 | Management of Financial Services 03
4 P 305(d).3 Investment Analysis & Portfolio 03

Management

5 | P 305(e).3/ | Financial Reporting and Analysis 03

P 308(a).3
6 | P 305(f).3/ | Mergers, Acquisitions and Corporate 03

P 309(d).3 | Restructuring

11 Semester HR Specialization (any 2)
S.No Code Title No. .Of
credits
1 P 306(2).3 Organizational Development and Change 03
Management
2 P 306(b).3 | Compensation Management 03
3 P 306(c).3 | Human Resource Information System 03
4 P 306(d).3 | Industrial Relations 03
P 306(e).3/ :

5 P 309(a).3 International Human Resource Management 03
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111 Semester Marketing Specialization (any 2)

S.No Code Title No. .Of
credits
1 P 307(a).3 | Marketing Research 03
2 P 307(b).3 | Integrated Marketing Communications 03
3 P 307(c).3 Consumer Behaviour 03
4 P 307(d).3 | Sales & Distribution Management 03
P 307(e).3/ : .
5 P 309(c).3 International Marketing Management 03
11 Semester Banking Specialization (any 2)
S.No Code Title No. pf
credits
1 E 28283 Financial Reporting and Analysis 03
2 P 308(b).3 | Legal Aspects of Banking 03
3 P 308(c).3 | Investment Banking 03
4 P 308(d).3 | Rural Banking 03
P 308(e).3/
5 P 305(b).3/ Bank Management 03
11 Semester International Business Specialization (any 2)
SNo |  Code Title No. of
credits
1 P 309(a).3/ | International Human Resource 03
P 306(e).3/ | Management
2 P 309(b).3 | International Business Management 03
3 P 309(c) 3/ International Marketing M t 03
P 307(e).3/ nternational Marketing Managemen
4 P 309(d).3/ | Mergers, Acquisitions and Corporate 03
P 305(f).3/ | Restructuring
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111 Semester Open Electives (any 1)

S.No Code Title No. .Of
credits
1 P 310(a).3 | Microfinance 03
2 P 310(b).3 | Entrepreneurial Development 03
3 P 310(c).3 | E-Marketing 03
4 P 310(d).3 Corporat_e §90|al and Environmental 03
Responsibility
Add on courses
Mode of
_ No. of | Instruction
Code Title credits (per week) Marks
L | T| P | CA|Exam Total
P1A3 E-Accounting Audit | - | -1 02 | 50 50 l&leéter grade C/
French OR Audit 1021 -1 - | 50 50 k%ter grade C/
PoA3 Russian OR Audit 1021 -1 - | 50 50 l&Ieétergrade C/
Spanish Audit lo2 1 -1 - | 50 50 Ikleéter grade C/
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1V Semester

No of Hours/Week | Duration | Marks for
Subject Subiect of the I.LA | Exam | Total
Code ) LT P S | Examin Marks | Credits
hours

P301.4 Business Ethics | 03 | 01 - - 3 50 50 100 3
Elective | Specialization 03 | 01 - - 3 50 50 100 3
v specific elective
Elective | Specialization 03 | 01 - - 3 50 50 100 3
\/ specific elective
Elective- | Specialization 03 | 01 - - 3 50 50 100 3
VI specific elective
Elective- | Open elective 03 | 01 - - 3 50 50 100 3
VI
P308.4 | Self-study - - - 2 3 50 - 50 1

(Mini project/

term paper)
P309.4 Business - - 4 8 3 100 | 100 200 6

Consultancy (field

Project work)

Total 400 | 350 750 22
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IV Semester Finance Specialization (any 3)
S.No Code Title No. .Of
credits
1 P 302(a).4 Corporate Taxation 03
2 P 302(b).4 Insurance and Risk Management 03
3 P 302(c).4 Public Economics 03
4 P 302(d).4 Commodity Derivatives Market 03
5 I;z%é((z)) LZ Financial Derivatives 03
6 P 302(f).4/ | Foreign Exchange and Treasury 03
P 305(a).4 | Management
7 P 302(g).4 Quantitative Equity Portfolio Management 03
8 23;(())2(3((2)).1/ International Financial Management 03
IV Semester HR Specialization (any 3)
S.No Code Title No. .Of
credits
1 P 303(a).4 Talent Management 03
2 P 303(b).4 Human Resource Accounting 03
3 P 303(c).4 Labour Laws 03
4 P 303(d).4 Strategic HRM 03
5 P 303(e).4 Leadership in Organizations 03
6 P 303(f).4 Performance Management 03
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IV Semester Marketing Specialization (any 3)

S.No Code Title No. .Of
credits
1 P 304(a).4 | Strategic Brand Management 03
2 P 304(b).4 Services Marketing 03
3 P 304(C)4 Rural Marketing 03
P 304(d).4/ :
4 P 305(b).4 Retail Management 03
5 P 304(e).4 Principles of Advertising 03
6 P 304(f).4 Global Marketing Strategy 03
7 P 304(g).4 | Customer Relationship Management 03
IV Semester Banking Specialization (any 3)
S.No Code Title No. .Of
credits
1 P 305(a).4/ | Foreign Exchange and Treasury 03
P 302(f).4/ | Management
P 305(b).4/ :
2 P 304(d).4/ Retail Management 03
P 305(c).4/ i .
3 P 304(q).4 Customer Relationship Management 03
P 305(d).4/ | _. i N
4 P 302(e) 4/ Financial Derivatives 03
5 P 305(e) 4 Develc_)pment Banking & Financial 03
Inclusion
6 P 305(f).4 Merchant Banking 03
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IV Semester _International Business Specialization (any 3)
S.No Code Title No. .Of
credits
1 P 306(a).4 | International Financial Management 03
2 P 306(b).4 | International Corporate Governance 03
3 P 306(c).4 | International Corporate Finance 03
4 P 306(d).4 | Global Strategic Management 03
5 P 306(e).4 | Export-Import Finance 03
6 P 306(f).4 | International Economics 03
IV Semester Open Electives (any 1)
S.No Code Title No. .Of
credits
1 P 307(a).4 Retail Banking 03
2 P 307(b).4 Behavioural Finance 03
3 P 307(c).4 Infrastructure Management 03
4 P 307(d).4 Advanced Research Methodology 03
5 P 307(e).4 Total Quality Management 03
6 P 307(f).4 Industrial Marketing 03
7 P 307(g).4 Knowledge Management 03
8 P 307(h).4 Event Management 03
9 P 307(i).4 Crisis and Disaster Management 03
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INTERNAL EXAMINATION MODEL PAPER

Each question paper shall have three sections

Duration of examination is 2 hours

& Section A

- Students are required to answer one compulsory question carrying 10 marks 1x10=10
& Section B
- Students are required to answer three questions out of five questions. 3x08=24

Carrying 8 marks each
& SectionC
- Students have to solve a case or a compulsory problem 1x16=16

TOTAL 50 marks
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END SEMESTER EXAMINATION MODEL PAPER

Each question paper shall have three sections

Duration of examination is 3 hours

& Section A
- Students are required to answer any two questions out of three given questions. 2x10=20
& Section B
- Students are required to answer five Questions out of eight questions. 5x12 =60
& Section C
- Students have solve a case study or compulsory problem. 1x20=20

TOTAL 100 marks
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FIRST SEMESTER MBA

COURSES OFFERED

P301.1 PRINCIPLES AND PRACTICES OF MANAGEMENT

P302.1 QUANTITATIVE TECHNIQUES I

P303.1 QUANTITATIVE TECHNIQUES II

P304.1 PRINCIPLES OF HUMAN RESOURCE MANAGEMENT

P305.1 PRINCIPLES OF MARKETING

P306.1 FINANCIAL ACCOUNTING

P307.1 CORPORATE COMMUNICATIONS

P308.1 MACRO BUSINESS ENVIRONMENT
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| Semester MBA
P301.1 PRINCIPLES AND PRACTICES OF MANAGEMENT
Credits 03 Instruction hours 40

L03+TO01 Total marks : 100

Theories and Principles of Management

Difference between Management and Administration- Scope and Significance of
Management. Evolution of Management Theories and Schools of Thought.  Nature and
characteristics of Management- Managerial Roles, Managerial Skills and Activities;

POSDCORB; Levels of management. Contemporary management issues and challenges.

Planning

Obijectives and Significance of Planning-Elements and Steps in Planning- Types of planning-
Environmental scanning - SWOT and PEST analysis- Vision, Mission, Objectives of an
organization. Planning premises: Strategic planning; Tactical planning and Operational

planning.

Organizing

Organization Design Models: Bureaucratic and Behavioural; Principles of organizing-
Elements and process of organizing; Grouping of activities: Departmentalization; Line and
staff authority -Distribution of authority; Delegation- centralization and decentralization-

Empowerment -Organization chart

Directing and Coordinating

Principles and elements of direction: Order, Instruction, Supervision, Motivation,
Leadership, Communication. Significance of Coordination in organizations; coordination
versus cooperation- Barriers in coordination- Ways to achieve effective coordination:

through teamwork and through communication.
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Controlling

Process of Controlling: Features and characteristics -Dimensions of control-Types of
control-Limitations-Requirements for effective control-Methods of control in dynamic

world.

Learning Resources

1. Drucker, F. Peter, (2007). Management - Tasks, Responsibilities & Practices. 18"
Reprint, Allied Publishers, New Delhi.

2. Koontz H. and Heinz Weihrich, (2005). Elements of Management. 11/e, TMH.,
New Delhi.

3. Heinz Weihrich, Mark V. Cannice and Harold Koontz, (2009). Management: A
Global and Entrepreneurial Perspective, 12/e, TMH., New Delhi.

4. Stephen P. Robbins, David A. Decenzo, Sanghamtira Bhattacharya and
Madhushree Nanda Agarwal, (2009). Fundamentals of Management:
Essential Concepts and Applications, 6/e, Pearson, New Delhi.

5. Stoner James A. F., R. Edward Freeman and Daniel R, Gilbert Jr., (2004).

Management, 6/e, Pearson, New Delhi.
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I Semester MBA
P302.1 QUANTITATIVE TECHNIQUES I
Credits 03 Instruction hours 40
LO3+TO01 Total marks : 100

Introduction

Importance of statistics in Business Management domain. Converting data for decision
making. Classification & Tabulation of Data: Need for classifying data; Method of

Classifications. Methods of Tabulation.

Organizing data
Frequency Distribution and its construction. Types of frequency distributions, Relative

frequency distributions.

Diagrams & Graphs: Significance, types, functions, limitations;  Difference between

Diagrams and graphs.

Measures of Central Tendencies and Dispersion: Arithmetic Mean- Median - Mode-

Applications; Partition values- Quartiles-Deciles-Percentiles and their uses.

Qualities of good measure of variation. Distance and average deviation measures - Range,
Standard Deviation, Coefficient of Variation- methods of calculation and applications.
Correlation and Regression Analysis

Types of Correlation- properties. Methods of Studying Correlation- Scatter Diagram-Karl
Pearson’s Coefficient of Correlation- Bivariate Correlation method-Spearman’s Rank

Method- Coefficient of Determination.

Types of Regression-Regression Lines-Regression Coefficient- Application of Simple Linear
Regression. Analysis of regression to estimate regression parameters: Least Square method,
Applications to business. Multiple Regression and its applications.
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Probability and Probability Distributions and Applications

Relevance of Probability to Management decisions; Basic Rules, Conditional probability.

Bayes theorem and its applications, Random Variables, Expected value and Variance.

Probability Distributions: Discrete- Bernoulli, Binomial, Poisson distribution and their

application, Continuous Normal distribution with managerial applications.

Hypothesis Testing and Chi-square test and ANOVA

Point and Interval Estimates, Types of Hypothesis, Formulation of Hypothesis, Procedure
for testing hypothesis, Confidence Intervals, Testing for mean, proportions, variances;
Difference between means; Difference between proportions; Difference between

variances.

Chi-Square test and its applications-Uses-Misuse-Limitations. Test for independence.

Applications of F test, assumptions, One- way and Two- way ANOVA with applications.

Learning Resources

1. Barenson and Levene (2007). Basic Business Statistics, Prentice Hall, New Delhi.

2. Bharadwaj R.S. (2008). Business Statistics 2/e , Excel Books, New Delhi. .

3. Sharma J.K. (2007). Business Statistics, 2/e Pearson Education, New Delhi.

4. Terry Sincich (2007). Business Statistics by example, Prentice Hall, New Delhi.

5. David and Lori (2008). Applied Statistics in Business and Economics, Tata McGraw
Hill
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I Semester MBA
P303.1 QUANTITATIVE TECHNIQUES II

Credits 02 Instruction hours 30

L02+TO01 Total marks : 100

[

Constants Variables & Functions

Types of variables, constants and functions; Graph of functions-Managerial applications

of functions in Business.

Matrix Algebra

Matrices — Operations of Matrices — Application of Matrix Multiplication to business
Situations-Types of Matrices-Matrix inversion — Determinants-Solutions to Linear
Equations —Matrix inversion method- Gauss Jordan Method- Cramer’s Rule- Economic
Application-National Income Model-Markov Brand Switching Model-Input-Output
Analysis.

Differential Calculus

Basic Differentiation; Concept of Derivatives, Derivative of Function, Economic
Applications-Demand Function, Supply Function, Revenue Functions, Cost Function;
Application of Derivatives-Marginal Cost-Marginal Revenue-Determination of Maxima

and Minima Optimization problems in business.
Integral Calculus

Basic Integration, Definite and indefinite integral, Rules of Integration, Integrations by
Substitutions, Integration by parts, Application of Integration- Economic Applications-
Total Revenue from Marginal Revenue-Total Cost from Marginal Cost-Total Profit from

Marginal Profit function -Consumer Surplus-Producer Surplus.

Learning Resources
1. Bharadwaj, R.S. (2008) Mathematics for Economics & Business, Excel Books

2. Raghavachari M (2002). Mathematics for Management: An Introduction. TMH.,
New Delhi.

3. Qazi Zameeruddin, Vijay K. Khanna and S.K. Bhambri (2009). Business
Mathematics, 2/e, Vikas Publishing House New Delhi.
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I Semester MBA
P304.1 PRINCIPLES OF HUMAN RESOURCE MANAGEMENT
Credits 02 Instruction hours 30

L02+TO01 Total Marks : 100

Introduction

Human Resource as unigue advantage in an organization. Evolution of HRM — from
Labour and Welfare Management role to Personnel Management and then HRM.

Changing role of HR managers.

Human Resource Planning, Recruitment and Selection

Concepts of job, career and job analysis; Job description and job specification; Career
paths. Human Resource Planning Models — micro; macro; soft and hard HR Planning.
Forecasting demand and supply of human resources: Quantitative and qualitative
methods: Work load analysis; Workforce analysis. Dynamics of internal and external

mobility of employees.

Process and methods of recruitment: internal or external or a combination; yield

pyramid. Metrics of recruitment process.

Process and methods of selection- Selection criteria, selection models. Validity and

reliability of selection tests. Competency based interviewing.

Performance Management System and Training

Measures of Performance. Types of appraisal; Process of performance appraisal-
Performance Appraisal Review meeting; Likely errors in appraisal; Integrating appraisal

with reward system and identifying potential.

Training Needs Analysis; Methods of training; Measuring the effectiveness of training.
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Compensation and Industrial Relations

Factors influencing compensation; Components of compensation; Methods of salary

fixation; Performance linked compensation. Benefits and Services.

Employer-employee relation; Grievance redressal mechanism; Managing industrial
disputes; Collective bargaining.

Learning Resources

1.

Gary Dessler and Biju Varkkey, 2009. Human Resource Management, 11/e,
Pearson, New Delhi.

Cynthia D. Fisher, Lyle F. Schoenfeldt and James B. Shaw, 2009. Human Resource
Management, Houghton Mifflin Co.,/ Biztantra.

lan Beardwel and Len Holden, Human Resource Management (2007). Mc Millan.,
New Delhi.

Wendell French, 1998. Human Resource Management. Boston: Houghton Mifflin
Co.

Mabey C and Soloman G. 1995. Strategic Human Resource Management, Oxford:
Blackwell.

Rao T. V. 2004, Performance Management & Appraisal Systems. New Delhi: Sage

Publications.
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| Semester MBA

P305.1 PRINCIPLES OF MARKETING

Credits 02 Instruction hours 30

L02+TO01 Total marks: 100

Marketing Concepts

Evolution of marketing- Concepts of Marketing - Growing relevance of marketing to
India - Marketing Challenges of Liberalized Economy: Green marketing; Neuro
marketing; Viral marketing; Visual merchandising; Retro marketing; Consumer market

versus business market - Middle Class Explosion - Growing Rural Scenario.

Marketing Environment

Company’s micro environment: Company- Suppliers- Marketing Intermediaries-
Customers- Competitors: identifying competitors & competitive attacks- Public.
Company’s Macro environment: Demographic environment — Economic environment —
Natural environment - Technological environment - Political environment - Cultural

environment; Socio- cultural environment (PEST analysis)

Company Marketing Strategy

Strategic planning- Defining a market oriented mission- Setting company’s objectives &
goals- Designing the business portfolio BCG & GE models- Strategic planning &
environmental audit (SWOT analysis, industry analysis) -The marketing process-
Managing the marketing effort — marketing audit (Balanced Score Card).

Innovations in Marketing

Creating an innovative culture; Organizational structure for innovative management; role
of marketers; Managing the innovation process; Product replacement strategies;
Commercialization of technology; Next generation products; Disruptive innovations;

Open market innovation and Experimentation in innovation.
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Learning Resources

Perreault Jr. and McCarthy, (2002). Basic Marketing: A Global Perspective, 15" Ed.
Etzel, Walker et al., (2010). Marketing: Concepts & Cases, 14" Ed. Tata McGraw Hill
Publishing House.

Ramaswamy V.S. and Namakumari (2003).Marketing Management — Planning
Implementation and Control-The Indian Context

Kotler and Armstrong, (2006). Principles of Marketing, 11" Ed. Pearson Prentice
Hall.

Arun Kumar and Meenakshi (2009). Marketing Management. Vikas Publishing
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| Semester MBA
P306.1 FINANCIAL ACCOUNTING

Credits 03 Instruction hours 40

L03+TO01 Total marks: 100

Concepts of Accounting

Accounting — users of accounting information — Financial Accounting —Management
accounting- Assumptions underlying accounting measurement — GAAP — Accounting
environment — Accounting equation — Effects of financial transactions on Accounting

equations — Fields of Accounting activity.

Accounting Standards
Indian and International accounting standards — Role of Accounting in capital market and

corporate governance.

Accounting Process
Accounts — Classification of accounts — Double entry system — Recording transactions —
trail balance — Income measurement — Adjustment process — preparing financial
statements from adjusted trail balance — overview of accounting cycle — Worksheet —
using the worksheet.

Accounting for Merchandise
Income measurement for merchandising company — revenue from sales — cost of goods

sold — operating expenses — worksheet for a merchandising company.

Liabilities and Shareholders Equity
Current liabilities — Contingent liabilities — Long-term liabilities — Accounting for

debentures — Redemption of debentures — deferred tax liability

Share capital — Dividends — Accounting for share capital — preference share capital —

reserves and surplus — Share split- stock split— Buy back of shares — Bonus shares- EPS.
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Learning Resources

1.

Agarwal R and Srinivasan R.(2006). Accounting Made Easy, Tata McGraw-Hill
Publishing Co. Ltd, New Delhi

Narayanaswamy R., Financial Accounting (2008). A Managerial Perspective.
Prentice — Hall of India Pvt Ltd., New Delhi.

Bhattacharya S K and Dearden John (2008). Accounting for Management, 3/e, Vikas
Publishing House Pvt Ltd., New Delhi

Anthony Robert N & Reece James S (2006). Accounting Principles. AITBS
Publishers & Distributors, New Delhi

Vijayakumar T (2009). Accounting for Management. Tata McGraw Hill, New Delhi.
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| Semester MBA
P307.1 CORPORATE COMMUNICATIONS

Credits 02 Instruction hours 30

L02+TO01 Total marks: 100

Business Communication

Importance of communication skills in Business Management. Types of communication:
the media and tools of communication. One to one communication and one to many

communication.

Verbal and Non-verbal Communication

Personal language and body language. Types of managerial speeches: occasional speech;
thematic speech.

Group Communication in: group discussions, meetings, seminars and conferences
Mastering the art of facing interviews in: selection or placement, appraisal, disciplinary
committees and exit interviews.

Written Communication Skills

Formats for business letters and memos: routine type; sales promotion, bill collection,
disciplinary action; persuasive messages; negative messages; job applications. Preparing a
professional resume and cover letter. Internal communication through: memos, min